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Session 5: Breakthrough Analytics Applications for Marketing & Sponsorships

It All Starts with the Fan
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Analytics Make the Partnerships We Love Happen!

* Make Smarter / More Strategic Business Decisions ‘ ”’[B”R
* Resonate More Effectively With Your Audiences ‘

PARTNER 1 ﬁﬂ
. Sell New Experiences ””S BE”

* Generate More Revenue

» Fan Insights / Buying Behaviors

+ Unique Alighment of Brand Mission, Vision, Values ,

+ Creative Way You Can Solve Business Problem for Company ‘ l M ]‘
LT

« Opportunity to Solve a Team Business Problem
+ Key Growth Area/Opportunity for Team
* Read/Seein the Headlines

Analytics Make Great Marketing Strategies Happen!

* Reach & Engage More Fans

» Deliver New Entertainment & Engagement
* Bring Events to New Markets

» Deliver More Community Impact

» Evaluate & Elevate Our Events




