4FRONT X SPORTS ETA - SPORTS TOURISM ANALYTICS CERTIFICATE
Session 1: An Introduction to the World of Sponsorship Analytics in a Digital Era

Industry Trends
Descriptive analytics  Sign of the times. Multi-data sources Big data, a lot of data
- Predictive analytics Needs have changed. pulled together to and number
- Prescriptive provide full sight/ crunching.
analytics golden record.
Methodology
+ Digital and device-based data with no « Process:
sample size restrictions « Dataingest - Customized Portal > Audience
+ st party data: website visitors, Updates - Insights

volunteers, supporters, past
participants, newsletter
* 3rd party data: Oracle BlueKai 0 60+ « 70% for email address
sources and 60,000+ data points «  95% for first name, last name, email and zip code

Translating Analytics Into Digital Marketing

> Audience #1:Baseball Message #1: Sign up to

players play/participate
Geography
|, Audience #2: lacrosse . Message #2: Buy tickets,
fans o event coming to town
ANALYTICS . DIGITAL MEDIA
FAN NETWORK

YOUR FAN FOOTPRINT - # of Devices

AUDIENCE SEGMENTATION: MARKETING

Segmenting wrestling fans in Greenville looking to go to live events.

989M total devices U.S.
43M total

SEGMENT DESCRIPTION SIZE
60M Wrestling fan devices U.S. 5 North Can - = =
North reta s orasrasniy  ~43M Devices
e in roline. 75% Mobile
536Kk total de Carolina 25% Desktop
Greenville, N( e -
e ~  ~536k Devices
Greenville T £4% Moblle
Source One Gemgrapte: 36% Desktop
This categery contides an aushnce that
Wrestling  “owegorrumiaans  ~190k Devices
61% Mobile
fans e e 39% Desktop
Event “  ~139k Devices
o 62% Mobille
seekers 38% Desktop
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